Debate: Singles’ Day Shopping---- A Blessing or a Curse?
Background:
November 11 is Singles' Day in China, but what was originally a celebration of unmarried life has
become a time of despair for people who are desperate to find love.
Singles' Day on Nov 11, or 11-11, chosen for its four "single" ones, first appeared on campuses.
Young single people celebrate it by eating together, giving gifts or going shopping.
In 2009, the online shopping discount activity was initiated by e-commerce platform giants like
TMall and Jingdong and etc, later it developed into a phenomenal sales event that cannot be
ignore at home and abroad.

The total e-commerce market in China reached $ 1.1 trillion in 2011, up about 46% from a year
earlier, according to the market research firm IResearch.
It also shows that the total online shopping revenue in China for 2011 was 773.56 billion yuan,
while in 2010 it was about 461 billion yuan. The dramatic increase of online shopping revenue
annually highlights the popularity of online shopping in China.

Double 11 Online Shopping Festival, has successfully become of one the great sales among the
global sales activities.
The great sales around the world:

Shopping Festivals in Japan, South Korea, Singapore and Hongkong.

On 16th Nov. 2015, shortly after the Double 11 shopping festival, an intense debate about the
advantages and disadvantages of online shopping was held in the class.

All the students were very excited about the topic and they were very committed to support their
group's stance. All the advantages and disadvantages of online shopping had been dug out by the
group members.

The students’ opinions revealed in the debate showed their knowledge in the fields of economics,
management, transportation, environmental protection, logistics etc.

This was a very successful debate and a good activity to engage the students in class. It also would
foster the critical thinking skills among the students.

